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source for political

News among
millennials
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Portfolio

In Designg’s 25-year history we have worked with a wide variety of
non-profit clients. Our portfolio can be found at DESIGN4.ORG/PORTFOLIO.

We point you to these selected works. You can read more case studies here.

Design4 regularly creates effective marketing plans for multiple clients
employing a variety of promotional tactics such as SOCIAL MEDIA, DIGITAL
AND BROADCAST AD BUYS and BROADCAST MESSAGING.

The Hawaii Family Policy Council and Hawaii Family Advocates needed new
web presences. We simplified data input for the user by building a single field
flipper. We gave HFA a fast and simple application that integrated giving right
into their homepage. CLICK HERE TO LEARN MORE

Design4 created a web presence for NC Family that effectively promotes
its brand, organizes content for easy access and sharing, and encourages
supporter involvement. CLICK HERE TO LEARN MORE

Design4 ran a three-week campaign to generate name awareness for a
political candidate using both Targeted Display Advertising (TDA) and Pre-Roll
Advertising (PRA) targeting voters in a very cost-effective outreach to tightly
defined markets. CLICK HERE TO READ MORE ABOUT IT
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Today we’ll talk
about..

Maximizing Facebook to reach your
audience organically

POSTING
PAGE BRANDING
ENGAGEMENT

.......................
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Today we’ll talk
about..

Using advertising to reach your audience

BUDGET
TARGETING
TOOLS

........................
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What are the best
pOSting practicess
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A POST REACHES 10-16% OF FANS

Facebook introduced new algorithms so users see more of what they want and less promotional posts
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Post more of what
they want.

........................
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Post more of what
they want.

Don’t post content that is

too prOmOtiOnaI C e e reaaes So|e|y pushing peop|e to give you money

Using your platform to promote
irrelevant products

Reusing exact content from ads
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Post more of what
they want.

Your Page is a
cornerstone of your online

identity, not a publishing service

.......................
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Post more of what
they want.

Know your audience. Stay on
brand.

........................
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Engage with
them.

These five tips will help improve
engagement without spending

money

BE RESPONSIVE

KNOW ONLINE TIMES

HUMANIZE POSTS

CAPITALIZE ON CURRENT
EVENTS

USE PICTURES
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Engage with
them.

The more you interact, the more

likely your fans will see your posts

BE RESPONSIVE

KNOW ONLINE TIMES

HUMANIZE POSTS

CAPITALIZE ON CURRENT
EVENTS

USE PICTURES
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Engage with
them.

The insights page shows you when

your fans are online

BE RESPONSIVE

KNOW ONLINE TIMES

HUMANIZE POSTS

CAPITALIZE ON CURRENT
EVENTS

USE PICTURES
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Engage with
them.

Foster conversations on how policies

personally impact your audience

BE RESPONSIVE

KNOW ONLINE TIMES

HUMANIZE POSTS

CAPITALIZE ON CURRENT
EVENTS

USE PICTURES
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Engage with
them.

Post stories that mirror events

in the news cycle

BE RESPONSIVE

KNOW ONLINE TIMES

HUMANIZE POSTS

CAPITALIZE ON CURRENT
EVENTS

USE PICTURES
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Engage with
them.

Photos, videos, and custom graphics

get attention

BE RESPONSIVE

KNOW ONLINE TIMES

HUMANIZE POSTS

CAPITALIZE ON CURRENT
EVENTS

USE MEDIA
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Spend money to
reach them.

Augment your organic methods

with advertising when needed.

........................
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How should | create
a budget?
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Three Considerations

GOALS
CURRENT FACEBOOK PRESENCE
EXISTING RESOURCES (i.e. current email lists)

.......................
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GOALS

Goals

CURRENT FACEBOOK
PRESENCE

Setting specific goals helps
EXISTING RESOURCES (I.E.

establish budget and keep CURRENT EMAIL LISTS)

spending on target

813.849.0076 | DESIGN4.0RG


http://design4.org

GOALS

Current Facebook
prese nce PRESENCE

EXISTING RESOURCES (I.E.

. CURRENT EMAIL LISTS)
Is it large?

Are your fans engaged?

Is it small?

.......................
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GOALS

EXisting resources

CURRENT FACEBOOK
PRESENCE

Existing email lists can work in
. EXISTING RESOURCES (I.E.
tandem with Facebook and cost CURRENT EMAIL LISTS)

nothing but your time
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QUESTIONS?

........................
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| know my budget and my
goals, how should | run my ads?
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Three ways to create ads

DIRECTLY ON PAGE
FACEBOOK’S AD MANAGER
FACEBOOK’S POWER EDITOR

.......................
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On-page advertisements
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On-page advertisements
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On-page advertisements
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On-page advertisements
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The Ads Manager
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The Power Editor
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Targeting your audience

Use demographics, interests, and behavior tools to reach your

target audience

.......................
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Targeting your audience

Create a custom audience through remarketing by placing code
on your website/web pages

.......................
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Targeting your audience

Create a custom audience by uploading your existing email list(s)

.......................
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Wrap-up

Professionalism and social media marketing

knowledge add up to results

POSTING PAGE BRANDING
ENGAGEMENT BUDGET
TARGETING TOOLS
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QUESTIONS

........................
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Contact us
for more
iNnformation

€

DESIGN4
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